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Analysis 
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Mar
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Patient Journey 
Mapping

Pjm

10

Patient/HCP 
Needs & Values

Nv
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Pull vs Push Mix

Pvp
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Data Collection

Dc

89

Data Modelling

Da
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Value

Inv
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Mov
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Tx
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Im
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84
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Audio

Au
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Media Relations
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69
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66
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Leaders

Ko

67

Digital KOLs
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64
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Ad
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Paid Search
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48

Blogs

Bl

49

Text Messages

Tm

50

Social Media
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Ed

44
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Ws

45
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Ap

46
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Internet

In
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Events

Ev

35
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Post
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Retail
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Re-targeting
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Internet of 
Things
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Cut
55

Landing Pages

Lp
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Dashboards
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87

Augmented 
Reality

Ar
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Ret
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Reach
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Response

Rs
104

Branding
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103

Engagement

En
107

Acquisition
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108
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Op

95

Content 
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97
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98
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Data
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99

Data Management 
Platform

Dmp

100
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Management
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Personalisation
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1

Patient
Need States

Pns

4

Competitor 
Market Share
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Scoping

Opp
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Patient 
Persona

Pp
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HCP 
Segmentation
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Architecture
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Proposition
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Mapping
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HCP Persona
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Na
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Packaging

Pa

9

Design Patient 
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Experience

Hx
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and Earned Mix
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Campaign 
Objective
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Communication 
Problem
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Communication 
Objective
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41
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Strategy
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42
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Idea

Coi
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Data and Analytics
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KPIs

Owned Media Content Format
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